Sustainable Agriculture & Food Labeling Forum

A Forum for Institutional Buyers, Health Care Providers, Certifiers and Farmer Organizations

Morning Session: 9:30 — Noon

Meet the Certifiers: A chance to
meet with representatives from
major certifiers such as Fair Trade,
CA Certified Organic Farmers
(CCOF), and Food Alliance to find
out more about what their brands
mean. Brief presentations by each
branding agency will be followed by
a longer question-and-answer
session where participants can ask
detailed questions of the certifiers
about their brands. The morning
session will conclude with two
institutional food service
representatives presenting their
steps towards working with certified
foods.

The morning session is open to
institutional buyers, representatives of
health care and higher education, and
members of the sustainable agriculture
community.

Afternoon Session: 1 — 3:30 pm

Buy Local Learning Community:
With 15 active regional campaigns in
the state, California is prime to
increase local purchasing and
awareness on a larger scale. The
afternoon session will open with a
presentation of one successful local
sourcing program implemented in
Marin County. This will be followed by
a roundtable discussion of regional
branding initiatives and “Buy Local”
programs from around the state.
Building collaboration among branding
initiatives, sharing direct marketing
experiences, resources and more will
be the focus of the roundtable.

The afternoon session is open to
representatives of farmer organizations, and
members of the sustainable agriculture
community, participants from the morning
session are welcome to sit in on the
afternoon session.

Sponsored by the Community Alliance with Family Farmers with support from Farm Aid in
collaboration with Physicians for Social Responsibility and Health Care Without Harm.

bactt

Hee i Lare

VHEhaut Hzrm




Location :

Pre-registration Form

Agenda

8:30 — 9:30 Continental Breakfast & Registration
9:30 — 11:00 Meet the Certifiers

800 Hearst Ave., Berkeley
(510) 845-7549

Name/s of Attendee:

Organization:
Presentations by representatives from major certifiers

Directions: such as; Fair Trade, The Food Alliance, and CCOF to Address:

. learn about what their brands mean and how the ity: : i :
From San Francisco: cer)l;ify ut w Ir DI W Y City: State: Zip Code:
I — 80 E toward Sacramento Confirmed Speakers Include: —

Take University Exit
Turn Left on 6%
Turn Left on Hearst

- Jake Lewin — CA Certified Organic Farmers
- Jonathan Kaplan — NRDC

- Chris White — TransFair Total # of Attendees:
- Roberta Anderson — Food Alliance

11:00 — 12:00 Institutional Food Service

From Sacramento: Attendance:
. Institutions and Food Service Providers speak about 03 Morning Session
I —80 W toward San Francisco their work with certified products and local sourcing. a A
Lunc

Take University Exit

Confirmed Speakers Include:
Turn Left on 6% P

- Helene York — Bon Appetit Management O Afternoon Session

Turn Left on Hearst Company
- Lynn Garske — Kaiser Permanente Hospitals O I represent a farming organization and
i . . will bring product to the meeting for sampling
For directions or assistance the 12:00 — 1:00 Sample the Flavor and display

day of the conference, please
call: 530-574-5454 or 530-574-
5300

Local and Certified Produce Sampling and Luncheon
1:00 — 1:30 Distribution Options

Please Fax, Mail or Email your Registration form to:

Temra Costa
Marin County Local Sourcing Program Community Alliance with Family Farmers
PO Box 363

1:30 — 2:00 Branding the Bay Davis, CA 95617

Buy Fresh, Buy Local comes to the Bay with a Local Phone: (530) 756-8518 x 18
Food Guide and other activities to strengthen the EaX:.(_530) 756-7857

L . X . mail: temra@caff.org
visibility of regional producer marketing efforts. Find Web: www.caff.org

out what and how during this session.

2:15 - 3:30 Buy Local Learning Community

The Buy Local Learning Community is a statewide
community comprised of regional marketing leaders
from across the state including; Marin Organic, Capay
Valley Grown, PlacerGROWN, Buy Fresh, Buy Local
etc., will give updates, discuss progress on campaigns
and explore collaboratory efforts.

COMMUNITY ALLIANCI

3:30 Next Steps & Adjourn
WITH FAMILY FARMERS



